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As internet access grows over time, so does the popularity of buying and selling to
businesses and consumers online. Electronic commerce, commonly known as

“E-commerce” means buying and selling of goods, products, or services over the
internet. It is also called internet commerce. Today, e-commerce is one of the most

popular ways for consumers to buy and sell goods and services and it has been
predicted that it will account for $6.7 Trillion by 2020. To put that in perspective,

that’s nearly 3 times the size of the UK economy.

Content marketing on the other hand, by definition, is the process of creating and
distributing digital materials online to directly or indirectly promote a brand, product,

or service. Content marketing is a great way to get people talking about your products,
your services, and your company. It is also a great way to engage your customers and

maybe even create a community.

Creating content for e-commerce requires adopting the right strategy to stand out
from the huge competition of sellers marketing a similar product or service. The right
kind of content is the difference between social media graphics and ads that convert,

and those that make little or no impact. For successful content marketing, it’s important
to have the skills to know how to choose content that will sell and convert.

To help you out, we put together this handy guide with 7 epic tips that will help
transform you into a content marketing pro using stock photography as a case study.

EXPLORE: 7 ACTIONABLE
STRATEGIES TO INCREASE

REVENUE BY CREATING
CONTENT FOR E-COMMERCE



01
DEFINE YOUR CONTENT
MARKETING GOAL
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Before you look at what you're going to create, you need to

answer why you're making it. All content marketing starts

with a goal. How are you going to measure the success of

your campaign?

"You have the freedom to make these choices at the

beginning when they're free, fast, and easy. Not later on when

you've made commitments to other people and yourself."

It's easy to get caught up in all the tactics of content marketing,

but without a unifying strategy--a strong why, no matter what

you create, it will fall flat.

Understanding your goal early on will guide other important

decisions as you develop your content marketing strategy. Such

as, what are we making? And where are we going to distribute

our content? Your strategy is like building a ship. You need to

know where it's going to sail before you can start nailing planks

of wood together.
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RESEARCH AND UNDERSTAND
YOUR AUDIENCE

Once you have a clear connection to why you're making

content, the next step in building out your content marketing

is to understand exactly who is going to see, hear, or watch

the content you create. The first step is to understand the

demographics and psychographics of your ideal audience.

Demographics are the quantitative traits, or things you can

dig into and measure. Think age, gender, location, job title, etc.

For example, you might say you want your content marketing

to speak to executives aged 30-45.

Psychographics are the things we can't measure. Attributes like

attitude, belief systems, values, and interests. Once you’ve

identified your target audience and you know the kind of things

they like then it’s best to produce content that’ll match their

vision and would easily sell.
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As you’ve seen, there’s a lot of prep work in your content
marketing strategy before you create a piece of content.
But now it’s time to do just that. With the research you’ve
already done, you’ll have an idea of what type of content
to create. 

Research Your Content
When you’re ready to create, you’ll need to find out:
· What’s already out there
· How your new content can add value for your audience

This means doing a Google search, checking out the top content
in your niche, and seeing how you can improve on it. That’s called
the skyscraper technique. 
Original research also does well, so consider this as an option if
you’re collecting the right kind of data.

Create the Content
Finally, start creating your content. At this point, you’ll have to
think about how to reflect your brand’s personality in the content
you create.

You may want to be super-professional, very casual, or something in
between. And you’ll have to manage the balance between showing
your expertise and not patronizing your audience.

CREATE THE CONTENT
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Low quality, pixelated images are a no-no. Many viewers

will click away from a web page if the images are grainy.

Make sure your images are clean, crisp, in focus, and have

a good resolution (images online should be no less than

72 dpi). In today’s world, people are moved by what they

see and if what they see is not visually appealing, they

move on to something better.

Make sure the quality of the photos is clear. Everything is

sharp where it should be, and you can get a feel of the

textures in all of the images.

NEVER COMPROMISE
ON QUALITY
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MAKE SURE YOUR CONTENT
EVOKES EMOTION

Humans are emotional creatures. A great way to connect

people to your brand is through striking an emotional

chord. The emotion you portray should be the one you want

your brand to make people feel. If they feel something

towards your brand, they’ll build a stronger connection. It’s

important to know you don’t need to show a human face to

create an emotional connection.

If you’re targeting millennials, don’t show images of middle-aged

people. Show the people you want to have as customers. Put

them in situations that your viewers can relate to, and try to make

them feel as real as possible.
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OPTIMIZE YOUR CONTENT
FOR SEARCH

This is one of the most important things you can do with

your images. For your content marketing to be successful,

you need to make sure you stay strategic in what you're

creating and avoid falling into the trap of simply reacting.

"When you're thinking about your audience, we want to

take a look at the folks we know are in the group we want

to target and ask 'what are they searching for today that

they can't successfully find or aren't being well exposed to?”

Use a keyword research tool to gather results. Now, it's time

to plug those terms into a tool like Google's Keyword Planner,

Moz, keywordtool.io or any other to see what comes up.
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Don’t feel constrained to the image you have. You can do

whatever you want with it. Try cropping it, adding text and filers,

and adjusting the colors. Color appeals to your senses. Try to

keep your images bright and vivid unless you have a specific

purpose for dulling them down. Bright pops of color excite the

eye and help keep them moving, which keeps the viewer

interested. Find creative ways to prioritize your images over text;

choose images that feature people to build a visual narrative. Feel

free to utilize the image in whatever way works best for you.

We’ve examined different ways to create the right content for

e-commerce to increase your revenue. This is just a test case using

photography as an example; you can apply the same principles on

other types of content.

JAZZ UP YOUR BEST IMAGES
WITH SOME BASIC EDITS



FilmGearClub.com SAVES YOU 70% on the production gear
you need such as ARRI, RED, Canon, BlackMagic and more.

Included 24/7 support, optional inclusive insurance and
free equipment pick-up & delivery.

Want to learn more about becoming a member of FilmGearClub?
Visit: www.FilmGearClub.com today to join the club!
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